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What is needed now is a change in mentality.

Our corporate philosophy system shows

the direction in which the SANKEI GROUP should be heading. &
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and living in the now £ X HH
Mitsuaki Sugimoto
| have openly declared that I intend to retire from the front

lines of corporate management in the year 2032, when the
company celebrates its 80th anniversary. At that time, | will
be 58 years old. There are two promises that | have vowed
to fulfill before that day arrives: to train 10 executive man-
agers to take over corporate operations, and to achieve our
long-term management goal of an annual turnover of 300
billion yen. The SANKEI GROUP's philosophy was devised
precisely by calculating backwards from this goal. Consid-
ering trends in rapidly changing markets as well as the
extent of our corporate growth, | concluded that what we
need to do is to spread awareness within the corporate
group that we are now facing a period of tremendous
change.

Profits are proof that s eds us

It can be said that profits are a company’s lifeblood. With-
out profits, it is impossible for a company to survive or
grow. Regardless of how wonderful a company's philosophy
is, unless the company itself can continue to exist, focusing
on philosophy is putting the cart before the horse. That is to
say, the philosophy system of the SANKEI GROUP—which |
emphasizes contributing to people’s happiness—also needs
to smultaneously pursue measures for securing appropri-
ate profits. Itis | We are co

f
responsibility for the fact that our bum‘
even our very existence are directly con

happiness.
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For the SANKEI GROUP diversification of business activi-
ties is a basic strategy for corporate growth. In pursuing
our mission of “Making tomorrow happier than today,'we
have decided to take a diversified approach.

Our vision is to increasingly place our various, multidirec-
tionally expanding business in the hands of our next-
generation of executive managers. Initially, this will be 10
executive managers. We are providing tremendous oppor-
tunities for young staff who have been nurtured in our
cheerful corporate climate that encourages employees to
take on challenges.

we are training up 10 executive mg
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Become a person with appeal

There are people who have the natural
ability to win favor with those around them
regardless of their gender, age, or position.
What we are aiming for is to be that “popu-
lar person” and to attract staff that have

that appeal, creating a “popular group”.
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Enjoy everyday work

Making work enjoyable rather than easy—
this is our work concept. We believe that
employees enjoying their work through
changing ideas, imagination and creativity,
cooperating with colleagues, and other
opportunities leads to better quality and

efficiency.
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Always be conscious of change
People and society are evolving con-
stantly, and to become comfortable with
the status quo is to be left behind. We
believe that it is important for employees
to decide for themselves the direction in
which they wish to change and progress

steadily towards this goal.
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Challenge your current self

For both individuals and organizations,
taking on challenges is the food of growth.
Experiencing not only success but also
failure provides valuable opportunities for
learning. We support people who never
forget their desire for self-improvement
and are always moving forward in their

lives.
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Know the value of speed

No matter how good an idea or plan is, it
loses its value with the passing of time.
We believe that being conscious of dead-
lines and work performance speed as well
as acting quickly will lead to even better

results.
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Three Blessings
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Stars for the sky, flowers for the earth, love for people
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Said to have been a favorite saying of famous writer Saneatsu Mushanookoji,
these words are also the inspiration for the name of the SANKEI GROUP (the Japanese characters for SANKEI mean "Three Blessings").
There are the three blessings that shine as something of value for this world.

Our aim is to contribute to society so that the world becomes a more beautiful place, filled with happiness.

¥
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